


4. SGPS Representative (1)
5. Union Representative (1)
6. Social Coordinator (1)
7. Marketing Coordinator (1)

Section 5- Duties of the Executive
Members of the Executive fulfill specific needs within the Society. These members are expected to
attend monthly Society meetings, monthly Executive meetings, and always have the interests of
the entire Society at heart. If the Society feels a member of the Executive is not fulfilling
his/her/their obligations, he/she/they may be removed by the Society by a motion as outlined in
Section 7. In the case that any of the below positions are not filled,



● Develops and ensures adherence to Society budget for their elected term.
● Maintains online database of receipts and expenditures (ex. in Google Drive through

queenscgsc@gmail.com).
● Records meeting minutes for all Society and Executive Meetings (placed in Google

Drive through queenscgsc@gmail.com).
● Supports the President in any manner as needed and acts as a stand-in in the event of

unexpected absence.
● Represents the Society’s concerns at monthly Departmental meetings.
● Promotes discussion of departmental and university policies affecting graduate

students at aforementioned meetings (ex. QGA policies, moderation of external and
internal award applications, changes to teaching assistantship contracts).

● Is responsible for the coordination of the revisiting of the constitution annually and
updating it as necessary.

Mentorship Chair (1 individual)
● Aids in the recruitment of new students to the Graduate program within the

Department.
● Hosts events throughout the Fall, Winter, and Summer semesters to address incoming

student questions and concerns regarding topics such as choosing a supervisor, the
academic year, and research guidand



● Establishes a timeline of social events for their term.
● Develops and implements student-centered social events for Society members and

associated Department members.
● Works closely with the Marketing Coordinator to design promotional materials and

circulate events among the student population.
● Works in conjunction with the Social Coordinator of the Classics Undergraduate

Department Student Council to plan and hold occasional joint events.

Marketing Coordinator (1 individual)
● Collects and posts content on Society website, blog, and Facebook platforms, alongside

other Society members.
● Designs all branding and promotional materials of the Society; approval of the Society’s

Executive members, SGPS, and the Department of Classics are required.

Section 5.2

Executive Documentation for Purposes of Transitioning

Executives will be required to submit a written report to the shared Google Drive detailing any
and all communications with groups and societies on campus. These reports will include a
description of any event of note i.e. issues or incidents that occured over the executiveôs term
along with a description of how those issues were resolved. This will be done to lessen the loss of
information in the transition from executive members from year to year.

Ad hoc Committees
Ad hoc Committees may be struck by the Society on areas of special interest to members that are
not covered by Executive positions, or in which the Society feels a dedicated committee would be
more effective. As these committees are primarily interest-driven, its directors are appointed by
the Society at general meetings on a case-by-case basis. K
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The Society can be dissolved by a two-thirds majority of Society members, following the
guidelines of Section 9.


